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Humans have an innate desire to be liked by peers and to feel a sense of
belonging — and nowhere is this more prevalent than social media. The
more likes, comments, and shares a post gets, the more socially validated
the poster feels.

In fact, studies show that just these online reactions release
(http://sitn.hms.harvard.edu/flash/2018/dopamine-smartphones-battle-
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gamblers at a slot machine, we anticipate a certain response when posting
something online: Who will like my photo? Will it attract more likes than
my last post or my friend’s post?

Not surprisingly, social media platforms know all about this and find ways
to keep us (and advertisers) coming back for more

(https://adage.com/article/digital/sean-parker-worries-facebook-rotting-
children-s-brains/311238/). While it's good for revenue — after all,
marketers are willing to hand over more money if they know their ads will

be seen — social validation and its addictive nature are detrimental to
hoth adiilts and kids

to-join-  revolution/)
the- Advertising Technology

C0ntaCt__S&tt|e_ ps://marketingtechnew
revolutiond ;et/categories/advertisin

g-technology/)

Why adding
intrinsic incentives
for eCommerce and

adding- helghtened

intrinsic-  consumer demands
n_(;hcentlves ttps:/marketingtechnew
for- adding-intrinsic-
ecommer¢geentives-for- A
and- ~ ecommerce-and-

social- social-is-key-amid-



http://sitn.hms.harvard.edu/flash/2018/dopamine-smartphones-battle-time/
http://sitn.hms.harvard.edu/flash/2018/dopamine-smartphones-battle-time/
https://adage.com/article/digital/sean-parker-worries-facebook-rotting-children-s-brains/311238/
https://marketingtechnews.net/news/2021/may/06/mckinsey-analysis-how-is-uk-consumer-sentiment-changing-and-what-does-it-mean-for-marketers/
https://marketingtechnews.net/news/2021/may/06/mckinsey-analysis-how-is-uk-consumer-sentiment-changing-and-what-does-it-mean-for-marketers/
https://marketingtechnews.net/categories/customer-experience/
https://marketingtechnews.net/news/2021/may/06/how-influencer-marketing-is-creating-the-new-shop-window-and-how-retailers-must-react/
https://marketingtechnews.net/news/2021/may/06/how-influencer-marketing-is-creating-the-new-shop-window-and-how-retailers-must-react/
https://marketingtechnews.net/categories/influencer-marketing/
https://marketingtechnews.net/news/2021/may/04/how-to-leverage-qr-codes-to-join-the-contactless-revolution/
https://marketingtechnews.net/news/2021/may/04/how-to-leverage-qr-codes-to-join-the-contactless-revolution/
https://marketingtechnews.net/categories/advertising-technology/
https://marketingtechnews.net/news/2021/apr/30/why-adding-intrinsic-incentives-for-ecommerce-and-social-is-key-amid-heightened-consumer-demands/
https://marketingtechnews.net/news/2021/apr/30/why-adding-intrinsic-incentives-for-ecommerce-and-social-is-key-amid-heightened-consumer-demands/
https://marketingtechnews.net/news/author/seanherman/
https://www.kinzoo.com/
https://marketingtechnews.net/categories/ethical-marketing/
https://marketingtechnews.net/categories/gamification/
https://marketingtechnews.net/categories/mobile-marketing/
https://marketingtechnews.net/categories/personalised-marketing/
https://marketingtechnews.net/categories/social-media-marketing/
https://marketingtechnews.net/news/
https://marketingtechnews.net/events
https://marketingtechnews.net/about-us/
https://marketingtechnews.net/write-for-us/
https://marketingtechnews.net/resources/
https://marketingtechnews.net/dmwf-online-powered-by-marketing-tech/

is-key-  heightened-

. N amid- consumer-
News (https://marketingtechnews.nepirwsAvas yo frategasias e disEysbtsiéementands didn't laugh at my heightenedemands/),
) iok iy, i o+ dt f that. th consumerBest Practice
About Us (https://marketlngtechnewgc.)nee_ alsjocllﬂ_m})wasn Wrrlge ?qrpﬁ)g &%?p&?i&arﬁet?# gg%éevs.ﬁreyv?/ﬁte-for-m Yhttps:/marketingtechnew
feeling pressure to be the funniest kid in class, there’s pressure to be the snet/categories/best- (€
Resources (https://marketingtechnevismet/resauroesést, or most attractive) kid on the internet. For young practice/)

users especially, competing with classmates for likes and comments ma
#DMWEF Online | Digital MarketingSo?utiSbns ﬁttps?llfmar etfn echnews.net/dm -on‘ilsne-powere - y-ma¥keting—tech/) Techffn v

actually lead to depression and anxiety

(https://www.kinzoo.com/blog/24/behind-the-screen-how-likes-and-

hearts-on-social-media-affect-kids), as these elements of social validation

are sometimes prioritised over real friendships.
How to create a safe online space for kids

With great power comes great responsibility. Social media professionals
and advertisers need to recognise their own roles in minimising the
effects of social validation, especially if they're working with platforms
intended for younger audiences. Here are a few specific ways to keep kids
safe:

Avoid likes, shares, comments

Screen time and social media validation aren’t wholly to blame for the
spike in depression, anxiety, and suicide
(https://hartfordhealthcare.org/about-us/news-press/news-detail?

articleld=17200&publicid=469) among younger generations; studies

point to a variety of causes. However, the competitive aspect of social
media platforms does pose a threat to children and teens who might
already be vulnerable or struggling.

For these reasons, platforms that allow children under age 13 to have

accounts should not feature social validation metrics or make use of bots

that automatically follow new users, like their posts, and leave comments.

To put it simply, these are manipulative features that give children a false

sense of belonging, and children should not be exposed to them. NEWSLETTER

Make use of less permanent features such as stories

Social scorecards and vanity metrics are permanently displayed online, Sign up: The latest

which can contribute to anxiety. On some of today’s most popular marketing news straight

platforms, for example, users can scroll through years of their friends’ and to your inbox

followers’ posts. To make platforms safer for children — and to remove )
Email Address

likes and comments from the picture — we need to think about how to
reach and engage with users through less permanent ways, such as SUBMIT

stories.

CONTACT US

The “story” feature was created by Snapchat in 2013
(https://www.fastcompany.com/90252767/4-tips-on-how-to-succeed-

with-stories) but has since been adopted by both Instagram and

Reach an audience of more
than 2.3 million active
marketing professionals.

Facebook. Features like this allow users to post content that disappears
within 24 hours. As these features grow, it begs more consideration from
advertisers and social media professionals to avoid having kids’ self-worth
attached to permanently displayed performance metrics.

First name*
Look for ways to prioritise family time
Many adults use social media because it enables them to reconnect with Last name*

people from their pasts, whether they’ve just lost touch or have been

separated by distance. Younger users, however, don't often need to use
Company name*

these platforms for the same reason.
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The ideal family-friendly platform is also private and free from user data
tracking. Kids need a safe, fun environment where they can be themselves
and where families can share their love and support — without counting
likes.

Social media has been, perhaps ingeniously, engineered to exploit
everyone’s natural desire for validation. Our children are especially
vulnerable to the negative effects of this engineering. Whether you're
building the next social media network or you'’re a parent giving kids
access to a phone, consider it your responsibility to keep children safe.
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conference.com/)Interested in hearing
leading global brands discuss subjects like this in person?

Find out more about Digital Marketing World Forum (#DMWF)
(https://www.digitalmarketing-conference.com/) Europe, London, North
America, and Singapore.
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