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What do we aim to do?

• Get across the style and tone of the programme

• Speak to a programme’s audience – often in a 

more informal tone than audiences might expect 

of the BBC

• Highlight major talent on and off-screen

• Ensure consistent promotion across the BBC

• Help programmes have a life beyond TX

• Offer a fresh angle on older programmes

The role of Word Nerds
Selling iPlayer content in 180 characters

How do we do this?

• Watch clips and extracts

• Read previews and reviews

• Examine the wider promotion

• Use our knowledge of the archive

• Nick ideas from everyone and everywhere
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Why do we do this?
Meeting the audience’s expectations

“Our audience are increasingly choosing to watch on 
BBC iPlayer. We need to provide them with the 
information they need to make exciting programme 
choices when they get there.

“How we describe each programme is becoming 
ever more crucial to its success in a very competitive 
environment.”

Charlotte Moore

“When users are seeking specific information on 
content to watch, they’re looking for exciting, light 
touch information on a large number of 
programmes. In depth information is then used on a 
smaller number of things that are being more 
seriously considered.”

BBC UX
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The medium brand synopsis is now 
extremely prominent on the 
programme’s playout page. It 
should summarise the whole show 
in 180 characters.

Medium brand 
synopses
A vital piece of real estate
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Top Gear

Doctor Who

Ru Pauls’s Drag Race
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Quite often, medium brand synopses are treated as simply that – a bland synopsis with a dull description of 

what happens in the programme.

A world without Word Nerds
A dull and featureless landscape
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Word Nerds in Action
Recent work
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Quirky comedy
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Quirky comedy
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Quirky comedy
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Compelling documentaries
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Compelling documentaries
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Compelling documentaries
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Easy-going entertainment



17Word Nerds

Easy-going entertainment
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Easy-going entertainment
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Archive gems
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Archive gems
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Archive gems



Reasons to Watch summarise a show in 90 characters. As part of hero promos they are the first opportunity 
iPlayer has to sell a programme to the audience – so they need to be intriguing, distinctive and memorable.

Reasons to Watch
in Hero Promos
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Doctor Who

Ru Pauls’s Drag Race
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The Reasons to Watch text is also the audience’s first impression of iPlayer, so adding wit and humour helps 
illustrate iPlayer’s quirky, passionate personality.

Reasons to Watch
in Hero Promos
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In addition to its appearance on hero promos, the iPlayer Editorial Team also write RtWs for several dozen 
programmes a week across all channels and genres. This allows us to override audience-unfriendly metadata (eg
“Series 1 Episode 1”) with more effective and appealing information and promotion.

Reasons to Watch
across iPlayer
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Top Gear

Doctor Who

Ru Pauls’s Drag Race

Word Nerds



WORD NERDS
Vicky Dolan   Helen Groom   Claire McGinn   Steve Williams   Danielle Felix


