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Time for book publishers
to take a page from digital media

BY AARON GILBREATH

Last month a fellow bibliophile, some-
one with whom I work at a bookstore in
Portland, Ore., described one of Kindle's

d&s t00, she suggests he joi

“P'mgood” he says, then pushes a button
on his Kindle. “Got it

“It made me want to run out and buy
one,” my co-worker said, “and then want to
cry* 1 know exactly what she meant: Even
toadevout bibliophile, the ad is so effective
that it arouses conflicting urges to owna
Kindle and resistit on pnndple

Another issue the commercial raises is
oneso obvious that T am shocked I haven’t
heard it before: Why hasn’t America’s
publishing industry launched an ad cam-

ign as seductive and aggressive as the
Kindle's? Not to market front-list titles or
authors, bu! ‘to market the pnpcrbook form
itself? In other words, sel ers on
the exclusive pleasures nnd alities tradi-

tional books offer that e-books cannot.
That's exactly what Kindle’s TV commer-

Alshmbcendnms:ymghmswhm
‘we can do that regular books can't.

Kindle adsare lnstmly em;mecn:d.

Through a string -mntﬁ
back: pocket. Kmdle nndm hcks
from a dog), Kindle advertises itsel
her nnd ‘more durable !.hnn a
a number of memorable
taglines l.lke “Books in 60 seconds,” Kindl
boasts its unique advantages: 900,000 tites
available on Amazon; rapid downloads;
able to hold an entire library in the space
occnpled by a smme k.
ks compete with
dm\? l!tndmunxl book publishers want to

thinner, li
book.

TV commercials have a successful track
record of changing public opinion. To
combat pork’s reputation as unhealﬂ\
blue{allar food, the National Pork Pmduc-
ers Council laun eir memorable
“Pork. The Other White Meat” campaign
in1987 and fashioned the meat’s image into

Ar.hnuc advertise in widely distributed
literary magazines. You see indie and uni-
versity presses in these lcumnlsmo But
such ads preach to the converted.

they’re up against such tech- szv‘g' d/eep-
pockets competitors as Apple an

publishers should run funny, visually
stimulating ads in less it A
Publishers' marketing budgets have grown

A bookss ecological foot-
print is far lighter than an
e-reader’s, which is the lit-
erary equivalent of a cell-
™ phone.

recent “There’s an app for everything”

ceTTYPHOTO

Meekness and apathy aren'ttraits evolu-

slogan; GEICO's
doit;Budweisers “Whassupr®
mmercials are

not suggesting thal
gvlng o save prlm medu l'm saying! dm

in survivors. Physical
prowess, problem-solving, risk- sl
these are survivors’ traits. Occasionally,
aggression works too. Meaning, publishers

‘matt

nchhlslory o fmancil sichde ML
fghting urning techno-culturltide s

how i
abook’s ecological footprint is far lighter
n an e-rea er’s.whk:h Is the literary
du-und

T i i

ds will &

ides and ibe

and

and, “T

would i gl hrow
mev book for asmuchas their hands and grumble, “Guess we'll have pu:els.cnrs and iPhones, so expect tosee
5 percent of les,and  with ? No, d d replacing last
counting soi findaway  friend” thatcom-  year's model untlthey themselves end up
irfateis  hoy i bined i g signags mlhe landfill. Have you seen photos of
that of alazy MP3s. Surely ng time offers and
be developed. ‘This isn't to suggest md about l)wm
by evoking books' sensory| lesurv.s:che Another d wave ater table? Unlike p:
smell; the feel in your hands; that cris about is album art and inserts. Sorry, but no R:on!hemman.lydnnhey pages, how many thousands ofyears dovs it
appealing and matter how many pixels it contains, an astronger effort. Thisisnt  take e-readers to decos ey ever
smooth snap of a dust jacket. gﬁnhms "I\mu “digital booklet” just jsn’t as lppcnl- Fnzgunld 's or Steinbeck’s eras. People doatall? Sure, Kmdlcs are convenient, but
should elicit the joys of “curlingup with a ining u y newly e cellu-
book” the satisfaction of seeing your li- card stock rith avelum page mslde M:ybe relelsed noveﬁ. lnse scetat cigarette e of the eading
brary on a shelf in your bedroom — the there’sa TV I'm orld.
yemofynmh{emxrkcdhymwsefcnl— digital book could never do this...” ]us(ag\xywhorudsnlomekssubmk— See?Bonlmhtypcsmnplxyd!rtym
Tagines arepowerful Consierallthe  store, and knows the power of advertising. s i
hisa at Powell’s

ines, the covered with margi.
mnaTmm P ihers couid ooy
vinyl enthustasts'lines like, ‘Records have

themselves into popular culture: iPhone's

gy in college,
mwﬁmmls«dﬂsmmrwim

in Portland, Ore.

Air guitar

and reali

BY JESSE RIFKIN ition, for it
no authenticity, thus rendering the entire tlyhnudr:nwlslmedand
people play drums. Others d: affair \narmed the
Many sing went. However, this representsnotonly  death, and did and did not use his wife as
Iplay it invalid lopcbuuhypomm:n] viewpoint. ahuman shield. George W, Bush claimed

1 mcmdy ‘competed in the annual US.
Air Guitar Contest, temporarily replacing
ofa

And past contestants’ legal names were

‘most likely not actually “Romeo Dance
Cheetah,”“Hot Lixx Hulahan” and “Lieu-

tenant Face Melter? Yet this very uncon-

d\n

rete evidence, then later

notlnfznml.bulmdwrcomposedof

displayed a “Mission

- Ina sense, sn'tfakery

much more real

myldunuly rered, middle- nner i than ry
y d ‘How el ify “Harry Potter” “Twi- sisted years later. Bill Clinton blatantly susceptible into believing its legitimacy?
pnie kgndzndnmslc legend light” “Avatar,” “Star Wars,” “Lordof the ~ lied isi ing hi ‘The house lights di
R lranu. Contest rules are straight- Rings,” d ! i ah Palin often refe and a lone spotlight lit the stage. Taking a
h Fantasyand  ences Ronald Reagan asa tax-cutting deep breath, I strode toward a packed

he or she acts out playing the gultzn on!y “real” fare, such d abinet-level Next thing I knew, I was rocking out to
without an actual guitar. nature ] g d the guitar solo from “Kick Out the Jams”

‘When I described this event to others, i Britey  mislead a gullible public i by the band Presidents of the United
‘most were perplexed. “Th i pitch- i ive. In the States of America. True, I possessed no
struments, then?” questioned my mother,  adjusted by studio technicians, pop star ‘words of Napoleon Bonaparte: “Historyis  guitar, nor can I even play one. But at that

isbelig live th on of p: have  moment,

miming?” LadyGaga decided ipor dent from the suburbs. Suddenly, I was a

T considered that for Iaunched And contrary topopularbellef therels - heavy metal superstar, rellshing every
answering. “Yeah, pretty much” image changes. Even so-called “reality” moment

i not land- m;ﬁmbmmmnymmwm fans. My heart was pounding all

prepared her for thi. supemp:rﬂallyscr(’pled height. Seriously. were sratehing andl 1 was having e thne

Her reaction Favoring £ I withair gultar of my life. The feeling was as real as any.
other responses I revealing b e rather, nesums wmﬁm Prideis

ing trend: di The in inherent ifkin is h
der the tration r!pei(edly inthe :ry title of th Tech-  University of Connecticut.




