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Many agencies continue to believe that SEO writing revolves around one process: inserting keywords into page tags and the body of text itself.

This belief remains strong, although it’s 2018 and the quality and relevance of content have more proverbial weight than a few keywords in the title or heading 
tags.

According to a recent Searchmetrics General Ranking Factors study of Google, overall content relevance was more of a ranking factor than word count, or 
keywords in the text body, description title, or H1 tag.

Because agencies are naturally focused on the art of SEO itself, they forget about the art of writing.

True success – for search engine rankings, user experience, and the brand overall, whether personal or business – occurs when both the art of SEO and the art 
of writing are combined.

Readers can recognize an authoritative voice immediately, and a fake voice even quicker, especially in 2018. This does zilch for conversions or brand awareness, 
something I’ve learned during nearly two decades of studying both the art of writing and the art of SEO.

With that said, here are the top 47 writing tips for any content writer within any type of company, from billion-dollar software designers to local pizza joints. 
The focus weighs more towards the art of writing itself, which will naturally led to the creation of quality content that search engines demand.



Think Keywords First

Your writing must be found 
before you’ll have any 
impact.

No matter how intelligent 
they become, search engine 
algorithms can’t recognize 
the best voice in a piece of 
writing…but if keywords are 
there, you’ll have the 
opportunity of being heard.



There are thousands of keyword research 
articles available; research, discover and 
test what works best for you.

Make this process cyclical; I build content 
calendars out in three-month segments, 
performing fresh keyword research at the 
beginning of every cycle.

Industries change, and new keywords 
trend quicker than you’d know.

Approach Keyword 
Research Like an Art



Study the Competition for 
Keywords

Multiple tools are available to find 
competitor keywords.

Warning: ONLY steal keywords; 
don’t study the actual writing of 
your competitors. Once you do 
that, you sound like them, and 
struggle to create anything original.

Study keywords – not actual 
content – of your competitors. 
Create an original voice and you’ll 
be heard.



To send search engines strong signals of 
the content’s intent, it’s vital to use your 
keyword in the following (prioritized of 
importance):

• Title tag

• Internal links within content

• Alt attribute of image

• Headline tags (always have an     H1!)

• Meta description

Use Keywords Where They 
Matter Most



Use Bold & Bullet Points Wherever Possible

Google pays attention to 
these, including when 
awarding featured 
snippets.

So make sure to use 
target keywords in bold 
and bullet points when 
possible.



Make sure your target keyword is part of the title 
tag, ideally toward the front.

Also, remember that title tags should be about 60 
characters, so put as much time into this as your 
actual content creation.

For the homepage title tag, target three of the 
most important keywords that describe the 
business/website.

Always think about storytelling. Keep it simple. 
Speak the language of your target audience.

The Title Tag: Still the Most 
Powerful Element



Add Related Keywords

Don’t simply stuff keywords in 
after doing the writing.

If you’re well prepared with 
keyword research, have the 
list of semantically connected 
keywords in view as you write.

Insert related keywords 
naturally.



Use Your Target Keyword in Your Meta 
Description

Google says it doesn’t 
use the meta description 
as a ranking factor.

However, if someone is 
searching for that target 
keyword or phrase, 
those words will be bold:



Write Drunk, Edit Sober

This sentiment is paraphrased from Hemingway. 
This doesn’t mean you have to drink booze and 
edit a day (or so) later. But you must create a 
mood to get words flowing in a natural way that 
both readers and search engines crave.

Meditation works for some; simply riding around 
in a car or a motorcycle works for others.

My thing personally – when motorcycles are 
garaged due to snow – is when wifey and child 
head to sleep and I relax with music and a glass 
of red (or three). It’s all up to writer preference.

The solution for everyone is simple: worry about 
writing and get thoughts out before thinking.



Outline and Plan

It’s much easier for a mind to think, and a search 
engine to read, in chunks, and actually see those 
chunks coherently.

Most minds naturally want to write in a stream 
of consciousness style like Jack Kerouac – but this 
isn’t novel writing; most of us are writing for a 
business and that business’s success.

Organize headlines (for SEO with keywords!) and 
fill in the gaps.

Sometimes those headlines are more important 
than the words beneath. Make those headlines 
scream thoughts, and the words shout to 
support those screams.



Write Daily

A muscle grows when it has endless 
input combined with correlating 
relaxing points.

Your mind works that same way; 
embrace it.

Again, write daily to work out the 
writing muscles, followed by some 
relaxing.

Never stop the growth of writing 
muscles.



Shut Your Wi-Fi Off

This tip comes from Tim Ferriss, 
author of “The 4-Hour 
Workweek”.

This simple practice keeps focus 
in place and the mind from 
answering anything that’s not in 
the mindset of your focus.

Distractions move a mood. Make 
those distractions non-existent.



Got Questions? Ask Your Digital Assistant

The Wi-Fi may be off, but sometimes you need 
immediate answers to questions that will nag 
you. Some can’t work without answering 
questions.

The solution is simple: ask Siri or Alexa.

I keep an Amazon Echo Dot next to my desk 
and use it for quick research. I have an Echo 
Show, but it doesn’t belong in the office where 
it can quickly jack your focus due to the video 
factor. That one remains downstairs, out of the 
office.
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